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[Abstract]

Managing a brand image is one of fundamental marketing activities. The marketers
have maintained and managed a brand image for a long time. This study finds out the
hierarchy of brand image strategies to consider the relationship between the strategy and
the level of economic development. This study on brand image strategies brings
multinational firms the key to expand their business internationally.

At first, this article looks through the issue from the view of “brand image management”
and shows the point of this study. After that, this article focuses on studies of human need.
They suggest the hierarchy of brand image strategies. Then this article organizes brand
1mage strategies from human need and shows the hierarchy of brand image strategies.
Finally, the author reveals the present significance and limitations of this study and

discusses the implications for further study.
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